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Financial Summary

B REE

RMB’000
AREE : T7T

Revenue

Gross profit

Profit before tax

Profit for the year

Profit and total comprehensive
income for the year

Earnings per share cents (Basic)

REVENUE

RMB’000
ARH T

TV advertising services
Digital advertising services
Outdoor advertising services
Other advertising services

Total
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For the For the

year ended year ended

31 December 31 December
2021 2020  Year on year (%)

BZE20214F #HE2020%F

12A31H 12H31H
LEE IFFE B (%)
Wz 441,051 446,993 -1.33%
EA 17,299 40,299 -57.07%
BRI A A 4,302 4,376 -1.69%
F A5 F 463 2,826 -83.62%

FREANREE
Ryt 463 2,826 -83.62%
FREFENM (BEA) 0.11 0.71 -84.51%
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For the For the

year ended year ended

31 December 31 December
2021 2020  Year on year (%)

HZE2021%F HZE2020%F

12A831H 12H31H
LFEE IFFE RILE (%)
EEESRS 91,821 233,432 -60.66%
HTESER®E 221,491 89,200 148.31%
PONESRRY 112,325 72,079 55.84%
HiESRS 15,414 52,282 -70.52%
5t 441,051 446,993 -1.33%




Corporate Information
AFEH

DIRECTORS

Executive Directors

Ms. Wang Xin (Chairlady of the Board)

Mr. Feng Xing (Vice Chairman of the Board) (resigned on 30 March 2022)
Ms. Li Na

Mr. Leng Xuejun (Vice Chairman of the Board)

Independent Non-executive Directors
Mr. Li Xue

Mr. Wu Ke

Mr. How Sze Ming

AUDIT COMMITTEE
Mr. Li Xue (Chairman)
Mr. Wu Ke

Mr. How Sze Ming

REMUNERATION COMMITTEE
Mr. Wu Ke (Chairman)

Ms. Wang Xin

Mr. How Sze Ming

NOMINATION COMMITTEE
Ms. Wang Xin (Chairladly)

Mr. Wu Ke

Mr. Li Xue

AUTHORISED REPRESENTATIVES

Mr. Leng Xuejun

Mr. Lei Kin Keong ACG HKACG (resigned on 14 December 2021)
Mr. Zhang Mengchi ACG HKACG (appointed on 14 December 2021)

JOINT COMPANY SECRETARIES

Mr. Leng Xuejun

Mr. Lei Kin Keong ACG HKACG (resigned on 14 December 2021)
Mr. Zhang Mengchi ACG HKACG (appointed on 14 December 2021)

REGISTERED OFFICE
190 Elgin Avenue

George Town

Grand Cayman KY1-9008
Cayman Islands

HEAD OFFICE AND PRINCIPAL PLACE OF BUSINESS
IN THE PRC

1602, 13/F, Building 7

No. 63 Xidawang Road

Chaoyang District

Beijing, the PRC

PRINCIPAL PLACE OF BUSINESS IN HONG KONG
40th Floor, Dah Sing Financial Centre

No. 248 Queen’s Road East

Wanchai

Hong Kong

CAYMAN ISLANDS PRINCIPAL SHARE REGISTRAR AND
TRANSFER AGENT

Walkers Corporate Limited

190 Elgin Avenue

George Town

Grand Cayman KY1-9008

Cayman Islands

=
HITES
ITMrtEFELE)

BRI (B F B 5+ /%) (2022473 AS0REHT)
FifL+
REBRE(EFRELE)

BYFHTES
REEE
ERBAEE

BEREEY
FELRLE(EE)
Rkt
ERREE

HMEEE
R[RMEE (EE)
EFMEL
ERHALE

REZEE
FR&Z L (E/E)
REEE

RERK

REE A

TRk AE ACG HKACG (2021F12 814 B BHT)
RS AEACG HKACG (FA20215F12 14 B (T)

BEARWE

REELLE

A58 54 ACG HKACG (2021412 514 B EHT)
R AEACG HKACG (FR20215F12 14 R T)

=R

190 Elgin Avenue

George Town

Grand Cayman KY1-9008
Cayman Islands

HPEARRTEEEBR

&

bmm

A5 [ 78 K 2 B 6355 bt
75%1E13/E 1602

ERTEEEME
0

SRARBR2485%
RFTE @A L40E

HERBTIERNBFERLE
RBFAE

Walkers Corporate Limited

190 Elgin Avenue

George Town

Grand Cayman KY1-9008
Cayman Islands

Wi (T E) FEEEERLR « T —FFK

/




U iy

./

Corporate Information
ATER

HONG KONG BRANCH SHARE REGISTRAR
Computershare Hong Kong Investor Services Limited
Shops 1712-1716

17th Floor, Hopewell Centre

183 Queen’s Road East

Wanchai

Hong Kong

AUDITOR

SHINGWING (HK) CPA Limited
43/F., Lee Garden One,

33 Hysan Avenue,

Causeway Bay, Hong Kong

PRINCIPAL BANKS

Bank of Beijing (Zhongguancun Haidian Park Sub-branch)
2/F, Aigiyi Innovation Tower

Haidian North 1st Street

Haidian District

Beijing, The PRC

Agricultural Bank of China Limited (Beijing Modern City Sub-branch)
88 Jianguo Road
Chaoyang District
Beijing, The PRC

Fubon Huayi Bank (Tianjin Branch)
1/F, Xindu Building

16 Weijin Road

Nankai District, Tianjin

The PRC

STOCK CODE
The Stock Exchange of Hong Kong Limited: 1640

COMPANY’S WEBSITE
www.reach-ad.com (the contents of the website do not form a part of
this annual report)

LISTING PLACE
The Stock Exchange of Hong Kong Limited

DATE OF LISTING
12 November 2019

Ruicheng (China) Media Group Limited ® Annual Report 2021

ERRNBFERIE
BREPREBSBDERLA
B

B

ERKEFR1835E

AR LTI
1712-1716 %

BT
XA (BB BHAEEHERAT
et

FIEB335R
FIE 1534318

FEERELT

JEFERAT (RN BB 1T)
o3

EREER

el —#H
EOEAMAE2E

HERERITROBRAE LLRBEREZT)
eH

RS

pealEifizistels

ERE—RIT(REXT)
o

REEHRE

BT 1657

AR EA

iR A
BERBMERXSMBR AT : 1640

NGIE S
www.reach-ad.com (It 483k H P & I 18 B AR 4F 2R 69 — 3B

)

LB
ERMARZMER AT

LW A
2019511 512H



Awards and Recognition
BRIFEREY

NN

PROFESSIONAL HONOURS AND AWARDS

Award-winning work:
Project Cooperation Case — Fotile “Dream Home” (7 A (2 ABERER))

Award:
China International Advertising Festival Advertiser Gala — 2021 Annual
Gold Case for Content Marketing

Time period:
December 2021

Awarded by:
The Organising Committee for the China International Advertising Festival

Award description:

China International Advertising Festival is the most authoritative,
professional and national event of the advertising industry with the largest
scale and the most influence in China. “CIFA Advertiser Awards (%=
4%)” is the first high-standard award specifically created for advertisers in
China’s advertising industry. It is also a star-studded industry ceremony
during the China International Advertising Festival every year. Based
on related laws, regulations and policies in China and with the guiding
principle of “fairness, justice and openness”, it recommends and selects
high-quality cases within the industry that have innovative spirit and
significance to the advertising industry in China.

The award-winning work demonstrates the industry's recognition of the
Company's professional strength and services in content marketing.

Award-winning entry:
Project Cooperation Case — 2021 Casarte "The Super Launching" (2021
REF GBREMHE))
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Awards and Recognition
BRIFEREY

NN

Award:
China International Advertising Festival Advertiser Gala — 2021 Annual
Gold Case for Integrated Marketing

Time period:
December 2021

Awarded by:
The Organising Committee for the China International Advertising Festival

Award description:

China International Advertising Festival is the most authoritative,
professional and national event of the advertising industry with the largest
scale and the most influence in China. “CIFA Advertiser Awards (&% =
#2)” is the first high-standard award specifically created for advertisers in
China’s advertising industry. It is also a star-studded industry ceremony
during the China International Advertising Festival every year. Based
on related laws, regulations and policies in China and with the guiding
principle of “fairness, justice and openness”, it recommends and selects
high-quality cases within the industry that have innovative spirit and
significance to the advertising industry in China. The award-winning work
gained unanimous recognition from the industry in terms of integrated
marketing and creative implantation communication.
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Chairlady’s Statement

PAST BUSINESS DEVELOPMENT AND FUTURE BUSINESS
OUTLOOK OR CORPORATE STRATEGY

In 2021, despite the impact of the pandemic and many uncertainties,
China's economy recovered steadily across all sectors of the entire
society, supported by effective national policies and measures to
prevent and combat the pandemic. The advertising market, after the
negative impact of the pandemic in 2020, has shown overall restorative
growth. Advertising is a barometer of the economy, and the growth of
the advertising market reflects the confidence of enterprises in China's
economy, the continued recovery of the real economy and the resilience
of China's economic development.

Looking ahead to 2022, China's economic development will still face many
uncertainties due to the recurrence of the pandemic and the complex
and volatile international macroeconomic environment; at the same time,
the triple pressure of shrinking demand, supply shocks and weakening
expectations in China is becoming more and more obvious, leading to
increased internal and external pressure on China's economic growth
and posing higher requirements and greater challenges to the country's
macroeconomic policies. All of these had put tremendous pressure
and serious challenges on the development of the advertising industry.
However, we remain confident and optimistic about the medium to long-
term prosperity of the China's economy. To proactively cope with market
changes and operational pressures, the Group will continue to implement
measures to enhance efficiency, meet market challenges, enhance brand
value for our customers and strive to maintain stable operations during the
economic downturn cycle.

In 2022, the Group will continue to maintain its strengths in television
communications, maintain its existing quality customers and strengthen
the development of new customers by adhering to a customer-oriented
product and service strategy, and enhance the brand influence of its
customers through efficient communications in television advertising.
In terms of digital advertising and digital marketing, we will continue to
increase our Internet advertising services in line with the current trend
of Internet media development and advertisers' demand for placement.
Meanwhile, we will continue to enhance our integrated Internet service
capabilities through integrated digital content marketing on the Internet,
providing one-stop digital marketing solutions to our customers to
enhance their placement effectiveness and brand influence on the Internet.

As the situation of pandemic prevention and control continues to improve,
market demand will also gradually pick up and consumer audiences will
be willing to spend more time outdoors, outdoor advertising has assumed
a greater role in brand-oriented advertising for corporate clients. We will
continue to adjust and optimise our business structure in accordance
with the actual communication needs of our clients. We will increase our
brand communication services for outdoor advertising and provide our
clients with a variety of scenes and integrated communication solutions
for scenes. At the same time, we will continue to explore and follow up
on new technologies, make use of them to explore new forms of media
advertising, develop new advertising businesses to open up market
space, provide new advertising value to our clients and explore new profit
growth points.

ARBEXBRRRAFEBR LN THR
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Chairlady’s Statement

We are confident that we can continue to create value for our corporate
clients and society through our professional and efficient communication
services and operating strategies that keep pace with the times. We
are grateful for the continued support and trust of our shareholders and
client partners, and we will continue to work with you to build the future
together.

Wang Xin
Chairlady

Beijing, the PRC
30 March 2022
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Management Discussion and Analysis

BEERWED T

Market overview

In 2021, the economy of China continued to recover due to the
stabilisation of the pandemic and the support of the country's
macroeconomic policies, in 2021 China's GDP growth rate is 8.1%,
representing a two-year average growth of 5.1% (source: National Bureau
of Statistics). Year 2021 was a key year for recovery from the pandemic,
and the advertising market has recovered well despite the occasional
attacks of pandemic. The overall advertising market grew by 11.2% year-
on-year in 2021, with several key channels of communication improving
compared to 2020. In terms of industry performance, the beverages,
cosmetics and personal products industries saw significant growth and
all exceeded their 2019 levels. (Source: CTR Media Intelligence, "China
Advertising Market Review 2021"). The growth in the advertising market
shows that advertisers have good expectations of the market. CTR's
advertiser marketing surveys over the years have shown that advertisers'
confidence in themselves, their industry and the overall market situation
has increased significantly in 2021 compared to the previous two years,
and the advertising market is expected to have more room for growth in
2022.

In 2021, the Group focused on its traditional strengths and core
competencies in content marketing in accordance with the changing
situation of the pandemic and the actual communication needs of its
customers, while adjusting and optimising its business structure to
increase its integrated marketing for Internet variety shows and integrated
communication for outdoor scenes, with a view to providing professional
and efficient content marketing and quality integrated communication
services to its customers, thereby promoting the stable development of
the Company.

Business review
TV advertising services

The Group provides professional and personalised TV advertising
solutions to its customers and delivers high-quality advertising displays
within their budgets, and maximises the effectiveness of advertising.
During the Reporting Period, while facing an especially challenging
COVID-19 pandemic-impacted market, we integrated our advantages
and enhanced our competitiveness through the optimisation on the
media resource portfolio, and leveraged more advertising placements
from brand customers with customised advertising strategies and
more comprehensive and in-depth communication services. During the
Reporting Period, the Group provided TV advertising media services
such as advertising placements of brands or products, implantation
design of advertisements to customers, including a well-known domestic
brand beverage seller and a large domestic telecommunications service
provider, respectively, which gained recognition from various well-known
customers.

hISHE

20214 - ARBERZEBEMIEFIBEMBER ZEBERE
Rk - BB NIBEER - 2021 F R BHGDPIZR A
8.1% MEFHIEES A% (BIERR : BRFAD) °
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11.2% @ &5+ BHEERBEE020F BB AR -
WITERBELEE - 88 - bk - EARRITELIRALRE
B 19838 7 20195 K (BB RR « CTRENE (20214
FEEESTSEOE))  BEMBEBEEREERBHES
THMEMEHRI  CTREEZFNES T L EPAEH
K201 FEEEHEE - FTETEULRTENEERR
R D FEE A AT A RAFAMILE » TERT2022F E&
BHEHE R R IR o

2021 FAREBRIBRIBEELBERME LN EREEEFFR
RERAERETEATEHZOBT N - REFREREL
EBEE  MAEBBHEEES2HNPINGRESEHE
£ BINREPRHEESHMNATEHNEERES
ERERRTS - {EMEB R RIBERER

X
BREERYE
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ETERBENTSRE  RMEEEFERE  BBECRE
BERAGIRFEF N WA ESHERE N2 T3 (R
MERBERBERIEZ mIEE P OEERT - RS
W REEDFIRABEA KNG MAERAEEHREN—
RAREERBHEEPIERRERERERSENR  BES
ARG EEEEREREBRT - RISTREANBEFOR
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Management Discussion and Analysis

BEERWED T

In terms of content marketing business, the Group has been actively
improving its creative design and communication capability to complete
content placement ideas, content integration planning, secondary
communication marketing and implementation action plans for various
customers, so as to enhance customers’ brand value by content
integration. During the Reporting Period, the Group successively provided
services to major advertiser customers, including a leading home
appliances manufacturer in China with its headquarter located in Qingdao
and a leading kitchen appliances manufacturer with its headquarter
located in Ningbo, involving projects cooperation, namely the cooperation
between a leading home appliances manufacturer in China (headquartered
in Qingdao) and Shenzhen Satellite TV on a knowledge speech program
on celebrating New Year’s Eve, and the cooperation between a leading
kitchen appliances manufacturer advertiser with its headquarter located in
Ningbo and a provincial Satellite TV station in Shanghai on a a large-scale
home redevelopment program.

Due to the decline in consumer demand as a result of the recurrence of
the pandemic, advertisers have been more cautious in placing television
advertisements and advertising budgets have declined, resulting in a
corresponding decline in revenue from the Group's television advertising
business. During the Reporting Period, revenue from the television
advertising services business amounted to approximately RMB91.821
million.

Digital advertising services

In response to the current development trend of the Internet media
and advertisers' demand, the Group continues to increase its Internet
advertising and communication services. At the same time, the Group fully
explores the needs of its customers in the field of Internet communication
and leverages on its accumulated advantages and experience in the
marketing and communication of television content to enhance the
communication services of Internet variety contents, combining the digital
advertising and successful experience of traditional business to provide
one-stop integrated digital marketing solutions to its customers.

During the Reporting Period, the Group served advertisers of a leading
Chinese household appliances manufacturer headquartered in Qingdao
and a famous electric vehicle manufacturer headquartered in Jinhua,
Zhejiang Province, involving Internet variety show projects such as an
intimate relationship observation reality show and a Lego building blocks
creative challenge programme for advertisers of a leading Chinese
household appliances manufacturer headquartered in Qingdao, and a
panoramic music competition variety show for its international high-end
household appliance brand; and a street dance audition reality show for
advertisers of a famous electric vehicle manufacturer headquartered in
Jinhua, Zhejiang Province.

During the cooperation period, all of these brands achieved good
communication results and received high recognition and praise from
their clients. Revenue from digital advertising services amounted to
approximately RMB221.491 million.
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Management Discussion and Analysis

BEERWED T

Outdoor advertising services

As the situation of pandemic prevention and control continues to improve
and consumer audiences are willing to spend more time outdoors,
outdoor advertising has assumed a greater role in advertising for
corporate clients. Based on the actual communication needs of clients,
the Group has increased its outdoor advertising services and continued
to strengthen and improve its market penetration in the areas of outdoor
display boards, LED display panels, lifts in buildings, bus bodies and
outdoor subways. With our high-quality outdoor advertising resources and
good connections with relevant suppliers, we provided our customers with
a variety of scenes and integrated communication solutions for scenes.

During the Reporting Period, the Group has served some of the largest
domestic home appliances manufacturers, some of the largest housing
service providers in China, as well as some of the well-known online
education brands for children and programming education and training
brands in China to place advertisements on bus bodies, LEDs, buildings
and outdoor flashing in various regions in China. Revenue from outdoor
advertising services amounted to approximately RMB112.325 million.

Other advertising services

Building on the stable foundation formed by its original diversified media
advertising services, the Group continues to develop and utilise resources
in new areas such as brand strategy design services, radio advertising and
magazine advertising to meet customers’ diversified advertising needs.
During the Reporting Period, the Group provided services to some large
domestic home appliances manufacturers and other clients, and also
provided brand culture IP strategy design and TVC (television commercial)
production services to a well-known brand of cooked water beverage
seller. Revenue from other advertising services amounted to approximately
RMB15.414 million.

FINEERD

RERBOERETEFERN HEERRRBIEEZNE
MEFPIN PINEEARETEERFPEZEESEER -
REEPHNERBEF R  AERENATPINESIRFE N
B - FENRL TEBNPINETRIE - LEDBERRE - BF
B ARERE - WEPINEEERNEHTIZRM -
BEEEAMNPIINESRNER  BARHKEHETHRET
4% REPRHZEUSSURSRBEEREERT

=

WEMEA - AEBERRBREAN - LARRERE
B BA-LRBEEEEERBE  BRAMENDZER
HEREFRESRERIREERPR P EZEERR
AREE - LED - BF - PIMREIZES - PINES RS
WEHARK112.325H 8T

R EER%

AEBERBZHCRBESREIBENER L - TEE
TR AR - B MR R R IR M R =
T MWEESNERAERNA  ARREPZECNE
SEEFFR - MEHER - REELRRBNVEAR—LX
WREBHEBRERTF YA —RABREPKKBIFEERD
et LIPS B R A MTVCH B BUER 1EIRTE - Hith
BEERBEEORARBI5414BET

Wi (T E) FEEEERLR « T —FFK

—_~

11

&



12

Management Discussion and Analysis

BEERWED T

Financial review

Revenue and profit and total comprehensive income attributable to
the owners of the Company

During the Reporting Period, the Group recorded revenue of RMB441.051
million, representing a decrease of 1.33% from RMB446.993 million for
the corresponding period last year.

Revenue details for the Reporting Period are as follows:

(1)

During the Reporting Period, revenue from TV advertising services
was RMB91.821 million, representing a decrease of 60.66% from
RMB233.432 million for the corresponding period last year. Due to
the decline in consumer demand as a result of the recurrence of
the COVID-19 pandemic, advertisers have been more cautious in
placing their television advertisements and their advertising budgets
have reduced, resulting in a corresponding decline in revenue
from the Group’s television advertising business. Also, due to
the easy implementation of tradition advertisements for TV media
with transparent price space and the competitive environment of
the media industry, such as low quoted price maliciously offered
by competing companies, the Company had to bid at a low
quoted price. Therefore, revenue from TV advertising services has
decreased.

During the Reporting Period, revenue from digital advertising
services was RMB221.491 million, representing an increase of
148.31% from RMB89.200 million for the corresponding period
last year. The increase in revenue of the business was mainly in
response to the current development trend of the Internet media
and advertisers’ demand, and the Group increased its offering
of digital advertising services. At the same time, the Group
fully explored the needs of its customers in the field of Internet
communication and leveraged on its accumulated advantages
and experience in the marketing and communication of television
content to enhance the communication services of Internet
variety contents, combining the digital advertising and successful
experience of traditional business to provide one-stop integrated
digital marketing solutions to its customers. As a result, revenue
from digital advertising increased significantly in 2021.

During the Reporting Period, revenue from outdoor advertising
services was RMB112.325 million, representing an increase of
55.84% from RMB72.079 million for the corresponding period
last year. As the situation of pandemic prevention and control
continues to improve with increasing market demands and that
consumer audiences are willing to spend more time outdoors,
outdoor advertising has assumed a greater role in brand advertising
for corporate clients. Based on the actual communication needs
of clients, we adjusted and optimized our business structure,
increased our outdoor advertising services and continued to
strengthen and improve our market penetration in the areas of
outdoor display boards, LED display panels, lifts in buildings,
bus bodies and outdoor subways. With our high-quality outdoor
advertising resources and good connections with relevant suppliers,
we provided our customers with a variety of scenes and integrated
communication solutions for scenes. As a result, revenue from
outdoor advertising increased significantly in 2021.
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(4) During the Reporting Period, revenue from other advertising
services was RMB15.414 million, representing a decrease of
70.52% from RMB52.282 million for the corresponding period last
year. In terms of other advertising services, on the basis of the
stable foundation formed by its original diversified media advertising
services, the Group developed and utilised resources such as
brand strategy design services, radio advertising and magazine
advertising to meet customers’ diversified advertising needs.
However, due to the decline in consumer demand as a result of the
recurrence of the pandemic and under the downward pressures of
the economy, advertisers have significantly reduced the placement
of other advertisements (in case of recording a positive revenue
growth, advertisers will invest in other diversified advertising to
strengthen the communication effect). As a result, revenue from
other advertising decreased in 2021.

During the Reporting Period, the profit and total comprehensive
income attributable to the owners of the Company was RMBO0.463
million, while that of the corresponding period last year was
RMB2.826 million.

Gross profit and gross profit margin during the Reporting Period

During the Reporting Period, the Group recorded gross profit and
gross profit margin of approximately RMB17.299 million and 3.92%,
respectively. The Group’s gross profit and gross profit margin for the
corresponding period last year were approximately RMB40.299 million
and 9.02%, respectively. The Group’s gross profit margin was lower
than the level of the corresponding period, which is mainly due to: (1)
the decline in consumer demand as a result of the recurrence of the
pandemic, the overall advertising market saw a significant decline in
advertising placement. The impact of the pandemic on the consumption,
transportation, entertainment and leisure, commercial and service sectors
was significant. Advertisers adopted a more cautious and contractionary
strategy in advertising due to risk aversion purposes, and advertising
placing was significantly less motivated and advertising budgets were
significantly lower than in previous years, with some advertisers even
holding off on advertising placement, resulting in a decrease in profit
from the Company’s advertising business; (2) the easy implementation of
tradition advertisements for TV media with transparent price space and
the competitive environment of the media industry, such as low quoted
price maliciously offered by competing companies, which resulted that
the Company had to bid at a low quoted price. This has resulted in lower
profits from the TV media and part of the outdoor media, driving down
profit margins from a single customer; and (3) under the circumstance of
the drastic changes in the media environment (from TV to the Internet),
the Company has been serving major customers for many years,
strengthening its strategic services and facilitating the transformation of
cooperation, in order to prepare the future strategic layout in advance and
ensure long-term benefits. Therefore, strategic costs increased and profit
margin decreased in 2021.
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OTHER INCOME, GAINS AND LOSSES

During the Reporting Period, other income, gains and losses of the Group
amounted to approximately RMB3.939 million, representing a decrease
of approximately 62.01% from approximately RMB10.369 million for
the corresponding period last year. During the Reporting Period, other
income, gains and losses were mainly attributable to subsidies received
from the local government of approximately RMB8.432 million and
additional deductions of input tax on value-added tax of approximately
RMB1.930 million. Other income, gains and losses for the same period
last year were mainly attributable to the subsidies received from the local
government, fair value gain of financial assets at FVTPL and the additional
deduction of input tax on value-added tax.

Selling and marketing expenses

During the Reporting Period, selling and marketing expenses of the Group
amounted to approximately RMB7.132 million, representing a decrease
of approximately 26.67% from approximately RMB9.726 million for the
corresponding period last year. The main reason for the decrease in
selling and marketing expenses of the Group was due to the Group’s
business operations being affected by the outbreak and escalation of the
COVID-19 pandemic, leading to the reduction of 17 full-time salespersons
as compared with same period last year.

Administrative expenses

During the Reporting Period, the Group’s administrative expenses
was approximately RMB8.916 million, representing a decrease of
approximately 36.39% from approximately RMB14.016 million in the
same period last year. The main reason for the decrease in administrative
expenses of the Group during the Reporting Period was due to the
Group’s business operations being affected by the outbreak and escalation
of the COVID-19 pandemic, leading to the reduction of 17 full-time
salespersons as compared with same period last year.

Finance costs

During the Reporting Period, finance costs of the Group amounted to
approximately RMB11.872 million (same period last year: approximately
RMB8.519 million), representing an increase of 39.36%, which was mainly
due to the change in part of the loan structure in 2021 caused by the
increase in individual financing costs.
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Impairment losses under expected credit loss model, net of
reversals

During the Reporting Period, the Group recorded a reversal of impairment
loss on receivables of approximately RMB10.984 million (same period
last year: impairment loss on receivables of approximately RMB14.031
million), representing a decrease of approximately RMB25.015 million as
compared to the previous year. The Group’s accounts receivable turnover
rate increased slightly.

Income tax expense

For the Reporting Period, the Group’s income tax expenses was
approximately RMB3.839 million (same period last year: approximately
RMB1.550 million), representing a year-on-year increase of approximately
147.68%, which was primarily due to the increase in taxable income for
the year.

Profit for the year

The Group’s profit for the Reporting Period as of 31 December 2021 was
approximately RMBO0.463 million (same period last year: approximately
RMB2.826 million), representing a year-on-year decrease of approximately
83.62%. Save for the influences from the aforesaid factors, it can be
attributed to the significant increase in the Group’s costs of business.

Deferred tax assets

As at 31 December 2021, the deferred tax assets were approximately
RMB3.542 million (31 December 2020: approximately RMB6.291 million).

Trade receivables, prepayments and other receivables

As at 31 December 2021, the Group’s trade receivables, prepayments
and other receivables amounted to approximately RMB341.100 million
(31 December 2020: approximately RMB343.142 million), representing a
decrease of approximately 0.60% as compared to the previous year. The
decrease in trade receivables was mainly due to: (i) seasonal fluctuations
in customer demand for the Group’s advertising services; and (i) the
Group postponed cooperation with certain customers of the Group’s
digital advertising services since the customers’ need for a longer credit
period will affect the Group’s operating cash flow.

Contract assets
As at 31 December 2021, the Group’s contract assets were approximately

RMB23.472 million (31 December 2020: approximately RMB21.079
million).
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Trade and other payables

As at 31 December 2021, trade and other payables of the Group
amounted to approximately RMB39.007 million (31 December 2020:
approximately RMB46.260 million), representing a year-on-year decrease
of approximately 15.68%.

Trade payables represent the amount payable by the Group to suppliers
for the purchase of advertising resources. Payments are generally made
in accordance with the terms specified in the contract with the supplier. In
the case of digital advertising services, the Group is generally required to
pay within 60 days of calculating the actual number of exposures or hits
per month. During the Reporting Period, revenue from digital advertising
services has increased.

Tax payables

As at 31 December 2021, tax payables amounted to approximately
RMB14.570 million (31 December 2020: approximately RMB15.140
million), representing a decrease of approximately 3.76% as compared
with previous year. It was mainly due to the decrease in the business
volume of the Group.

Significant investments, material acquisitions and disposals of
subsidiaries and associated companies

The Group had not executed any agreement in respect of material
investment or capital asset and did not have any other plans relating
to material investment or capital asset as at 31 December 2021.
Nonetheless, of any potential investment opportunity arises in the
coming future, the Group will perform feasibility studies and prepare
implementation plans to consider whether it is beneficial to the Company
and its Shareholders as a whole.

During the Reporting Period, the Group did not have any material
acquisition or disposal of subsidiaries, associates and joint ventures.

Liquidity and financial resources

As at 31 December 2021, bank balances and cash and short-term
bank deposit balances amounted to approximately RMB34.865 million
(31 December 2020: approximately RMB17.772 million) of which,
approximately 99.62% was in RMB and the remaining 0.38% was in HKD
and other currencies.

As at 31 December 2021, the Group’s total assets was approximately
RMB404.266 million, of which equity attributable to the owners of the
Company was approximately RMB217.644 million, non-controlling equity
was approximately RMBO0.142 million.
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Capital expenditure

During the Reporting Period, the Group did not have any other significant
capital expenditure.

Contingent liabilities

During the Reporting Period, the Group did not have any other significant
contingent liabilities.

Pledged assets

During the Reporting Period, the details of the bank loans pledged
or guaranteed by the Group’s assets are set out in Note 15 to the
consolidated financial statements.

Gearing ratio

The Group’s gearing ratio decreased from approximately 58.32% as at
31 December 2020 to approximately 53.40% as at 31 December 2021.
The gearing ratio is calculated by dividing the sum of total bank and
other borrowings and lease liabilities by total equity as at the end of the
respective periods, and multiplied by 100%.

Foreign exchange risk

The Group’s business activities and operations are mainly carried out
in China where core transactions are conducted in RMB. The influence
by exchange rate fluctuations on cash flow or liquidity of the Group’s
operating business is very limited, therefore, the Group currently did not
engage in or intend to manage hedging activities of foreign exchange
rate risk. The Group will continue to monitor foreign exchange activities to
secure the Group’s cash value as far as possible.

Interest rate risk

The Group is exposed to cash flow interest rate risk due to the fluctuations
in the prevailing market interest rates on bank balances and cash. The
Group does not have an interest rate hedging policy.

The Group’s fair value interest rate risk relates primarily to fixed-rate bank
and other borrowings and lease liabilities. The Group’s policy is to maintain
short-term borrowings at prevailing market rates so as to minimise the fair
value interest rate risk.
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Industry and group outlook
Outlook

Looking ahead to 2022, China's economic development will still face
many uncertainties as the recurrence of the pandemic and the complex
and volatile international macroeconomic environment, which puts
tremendous pressure and serious challenges on the development of the
advertising industry. However, we remain confident and optimistic about
the medium to long-term prosperity of the China's economy. We believe
that with favourable domestic anti-epidemic measures and policy actions,
China's economy will continue to grow and we expect the advertising
market to have more room for growth in 2022.

In the face of the changes in the economic environment and the
advertising industry and the pressure on its operations, the Group will
continue to adjust and optimize its business structure in 2022 in light of
the changes in the pandemic and the actual communication needs of its
customers, expand its integrated marketing for Internet variety shows and
integrated communication for outdoor scenes, and further strengthen its
core competitiveness in content marketing and integrated communication.

Specifically, in the TV advertising business, we will continue to maintain
our strengths in TV advertising, maintain our existing quality clients,
strengthen the development of new clients and enhance the brand
influence of our clients through efficient TV advertising.

In terms of digital advertising and digital marketing, we will continue to
increase our Internet advertising services in line with the current trend
of Internet media development and advertisers’ demand for placement.
Meanwhile, riding on the strengths and experience accumulated by
the Company in TV content marketing and communications, we are
able to enhance the communication service of Internet variety show
content. Through integrated Internet and digital marketing, we are able
to consistently raise our effort in providing Internet integrated service and
provide clients with one-stop digital marketing solutions, helping clients to
realize better outcome in placing online advertisements and improve their
brand popularity.

In terms of outdoor advertising, we will increase our brand communication
services for outdoor advertising according to the actual communication
needs of our clients, providing them with a variety of scenes and
integrated communication solutions for scenes. At the same time, we
will continue to explore and follow up on new technologies, make use of
them to explore new forms of media advertising, develop new advertising
businesses to open up market space, provide new advertising value to
our clients and explore new profit growth points.
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Use of proceeds from the initial public offering

The shares of the Company were listed on the Stock Exchange on the
Listing Date and the net proceeds raised from this initial public offering
after deducting professional fees, underwriting commissions and other
related listing expenses amounted to approximately HK$78.8 million (the
“IPO Net Proceeds”).

As disclosed in the Company’s announcement dated 24 February 2020,
the Board resolved to change the use of unutilised IPO Net Proceeds. The
below table sets out the intended use of the IPO Net Proceeds and the
actual usage up to 31 December 2021:

BRAMBEZRERERR

R EMER

AATRMP LT BN LT - SHBREXER -
BHEMEREMBELETRE  ERR
FRANRT8BABAIL([BRLARBEMERIEFHED -

R &S F0R

AR AT BEA2020F2 A4 HMAEFHE €58
BABENEABANELA
TREINERAFABERER
2021F12 A1 A ER A -

EFBEOAE

BFENREREREE

The amount
The of IPO Net The
accumulative Proceeds unutilised
amount of utilised amount of
IPO Net between IPO Net
Original Revised Proceeds 1 January Proceeds
allocation allocation utilised as at 2021 to as at
BRDHEREMSRERE of IPO Net of IPO Net 31 December 31 December 31 December
Intended use of IPO Net Proceeds ZBRER Proceeds Proceeds 2020 2021 2021
2021 £
2020 & 1A1H%& 2021
12A31H 2021 & 12A31H
2 12831H YN
BERAAHRE BRABMRE BROHRE HEEEA REMSB
FISRIERE FMERETFE FMEREFE BR0BRE TR
REAE RET A S ] FriSFE ABASHE
HK$ million HKS$ million HKS million HKS$ million HKS$ million
BEHT BEET BEET BEET BEHT
Enhancing the Group’s market position in IS8 A& BB AR - BT
TV advertising through strengthening AER A BN RIBRREN
its financial position to satisfy the BEECESER Mzt
prepayment obligation to TV stationsto ~ AREBREREETIH AL
acquire TV advertising resources 37.6 33.3 33.3 - -
Further developing the Group’s digital E—SERASBNETRES
advertising business 3 23.6 23.6 17.8 5.8 -
Further developing the Group’s outdoor i —FEEAEENFINES
advertising business £7% 9.7 9.7 8.6 11 -
Strengthening the Group’s strategy MEREBH B REE ST
formulation and data analytical O RRAREENTSE
capabilities and enhance its reputation 2
in the market 7.9 7.9 1.3 6.6 -
General working capital —REEES - 43 4.3 - -
78.8 78.8 65.3 13.5 -

The Company has fully utilised the IPO Net Proceeds as disclosed in the

prospectus of the Company dated 31 October 2019 by the end of 2021. &SRS
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Directors and Senior Management
EERSHEEAE

Directors

Name

]

Ms. Wang Xin(
Em&LD

Mr. Feng Xing®@
HESLAED

Ms. Li Na®
E iy et

Mr. Leng Xuejun
REBRAE

Mr. Li Xue

Mr. Wu Ke
RBEE

Mr. How Sze Ming
ERHEE

Notes:

(1) Ms. Wang Xin had been nominated as the chairlady of the Board and the
Nomination Committee on 14 December 2021.

2) Mr. Feng Xing resigned as an executive Director and vice chairman of the Board of
the Company on 30 March 2022.

3) Ms. Li Na resigned as the chairlady of the Board and the Nomination Committee on
14 December 2021.
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Age
FiR

44
445

44

57
57H

34
345%

45
458%,

Date of joining
our Group

MAZSEEE A

August 2015
201558 H

August 2004
200458 H

April 2003
20034 A

September 2013
2013F9A

October 2019
2019410

January 2021
20211 A

October 2019
2019104

=

Date of appointment

as Director

EZIREERY

1 April 2019
201954 F1H

25 January 2019
201941 H25H

25 January 2019
201941 H25H

25 January 2019
201951 A25H

22 October 2019
2019105 22H

1 January 2021
20211 A1H

22 QOctober 2019
2019 10H22H

Azt

(1) FIAZFR2021F 1214 H EIEF AR ] EFE LERIEE

Position/Title
BB
Executive Director and chairlady of the Board

HTEZENEZEIR

Executive Director and vice chairman of the
Board
WOIEEREECRER

Executive Director
BiTES

Executive Director, vice chairman of the Board

and one of our joint company secretaries

HTEE  EESBTRRBMRLTNE —

Independent Non-executive Director
BUFMTESF

Independent Non-executive Director

BIUTET

Independent Non-executive Director

BUFHTES
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Ms. Wang Xin (E£fiX), aged 44, is an executive Director, chairlady of the
Board and of the Nomination Committee of our Company. Ms. Wang Xin
is primarily responsible for overseeing business development and sales
matters of the Group. She was redesignated as an executive Director
on 29 April 2019, has been nominated as the chairlady of the Board and
of the Nomination Committee of the Company on 14 December 2021.
Ms. Wang Xin is also a member of the remuneration committee. She
is the sister of Ms. Wang Lei, one of the controlling shareholders of the
Company.

Ms. Wang Xin has over 16 years of experience in the advertising industry.
From June 2005 to June 2015, Ms. Wang Xin has been the general
manager of Qingdao Zhongzhouxian Advertisement Co. Ltd.* (§ 5
FERARE S AR A 7)), a company which is principally engaged in the
advertising business, where she was responsible for overall management
of the company. She has been the executive director of Shanghai Kailun
since August 2015, where she is responsible for the overall management,
strategic planning and business development of the company. Ms. Wang
Xin graduated from the PLA Nanjing Institute of Politics* (B A RGN E
B R BUAEZPT) with a bachelor’s degree in economics and administrative
management in June 2014. She has been served as the executive
director of Beijing Ruicheng since January 2022, being responsible for
the overall management, business development and business strategy
implementation of the company.

Ms. Wang Xin also holds the following positions in the members of our
Group:

Position held

FRAEEE AL

Name

=L

Beijing Ruicheng Director (executive director
from January 2022)

bR EE(82022F1 AR AIITES)

Shanghai Kailun Executive director

Principal roles responsibilities

TERBREBE
Overall management, business development
and business strategy implementation

ERER  EBER

Overall management, strategic planning and

ERLL - 4455 ARFITES - EFSEFENIRRE
EEXF IMEULTTTEEEBEAREBMERERE LB
EEFT o HR2019F4 200 AT AHITES » H20214F
1214 BRETEARRERSEERIEREECER -
Rzt AEFNEZE K E - HATETET (RARRIER
BEER 2 —) Ky, Bk o

ITMEETREESTEHREB16FELSH - H2005F6 A E
2015%F6H  TMXT—EEESESTRHRESERAA
MBI ZAREBRBEEER  MEBEZQRINE
BEEIE - B2015F8 AR BT LSRN ITES
BEZAFTNEETE « KRB REBKERE - R20145F
68 ITMEZITEXNTRARERERREUASM - &
ML ERIT I E IR ELEA - 202291 A# - EEIER
HHNNITES  AEZARNEEEE EKERLE
TEREEENE

FRE IV E R B A R T -

Date of appointment
BZERH

5 January 2022
Ve 202241 A5H

5 August 2015

business development

B8 m BWITES
Mr. Feng Xing (5 H), aged 44, is an executive Director. Mr. Feng is
primarily responsible for the day-to-day planning, management and
implementation of our business strategies. He was redesignated as an
executive Director on 29 April 2019.

Mr. Feng has over 19 years of experience in the advertising industry. Prior
to joining the Group in August 2004, he worked in Hefei Television* (&
JEmEIEE IR B) as a reporter from August 2000 to August 2002, where
he was responsible for the production of medical programmes. He then
worked as a sales representative in the business department in Jinjuan
Advertisement Technology Co., Ltd* (£ B EERIERMHER AR, a
company principally engaged in the advertising and media business,
from August 2002 to July 2004, where he was responsible for marketing
matters. Mr. Feng then worked as the deputy general manager of Beijing
Ruicheng from August 2004 to February 2016, where he was responsible
for the overall management of the business department. From March
2016 to January 2021, Mr. Feng worked as the general manager of Beijing
Ruicheng, where he was responsible for implementation of the company’s
business strategies. He was also the director of Beijing Ruicheng
from March 2016 to October 2018, where he was responsible for the
implementation of the company’s operating strategies. Mr. Feng also
worked as the executive director and general manager in Beijing Lingyu
from 29 October 2018 to 25 August 2021, where he was responsible for
the overall management and day-to-day planning. Mr. Feng graduated
from the Cheung Kong School of Business* (£/T & 2kx) in the PRC with
an executive master’s degree in business administration in September
2018.

ERERE RBRILEBER

201558 A5H

BEEE - 4455 HITES - BEAEFTZASATERE
ﬁg&%@%ﬁ%ﬁ% o MA20195FE4 A29 A EFE BT
tﬁ °

B ERBE19F B EITEMLR - 7£2004F8 A MAR
E@EA] - HHR20009E8 A E20024F8 A HEAITERESE
BERE  FASTEENERE - £% - ®BH200248A
FE2004F7 AR ERBEERERMD AR AR EKIBLEE
¥RE  ZABEENEEEREEEL  MEBELH
FIF o BREHEN20045F8 A 2201652 A H T4t Rin
HHBEIRCE  BEEBPNEELE - B2016F3A%
2021F1 R » BAE R FIRHAKE  AEEHBAGE
FERE - A20165E3 A E2018F 108 » B IR AL =i
MES BEEMZARINEERE - R2018F10A29
HZE2021F8H250 * BAE AL RBENNITES G
K12 AERRBEERKATRE - BILAER2018FIARE
rﬁﬁ;‘l%ﬁ%ﬁ%% CHEEREEAEIEERRALTE
57 o
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Directors and Senior Management
EERSHEEAE

Mr. Feng also holds the following positions in the members of our Group:

Name

=L
Beijing Ruicheng

IR

Qingdao Ruicheng Jiaye

Position held

FRAERAL
General Manager

g

General Manager

Principal roles responsibilities

TERBRRBE

Implementation of business strategies

s

WIES

\

Overall management

SEmMEE FLbCSE BRER

Beijing Lingyu Executive director and general Overall management and day-to-day
manager planning

IRER HITE R RAEKIR BREENIETRE

Ruicheng BVI Director Overall management

R B% BREE

ISR TR A LB B R AP REATRA :

Date of appointment

EZRERMY

4 March 2016 (resigned on
January 2021)
201653448

(R20214F1 ABHE)

25 December 2018
201812 A25H

29 October 2018 (resigned
on 25 August 2021)
2018%F10H29A
(202148 H25 HEHE)

28 January 2019
201941 H28H

Mr. Feng was awarded, among others, the Jinwang Annual Internet
Marketing Individuals in the PRC* (£ F[Z BB BE 8 AY) in 2015
granted by the Internet Marketing Commissions Committee* (4845 & 4
T{EZ B €) and the title of “Contemporary China Outstanding ADMAN"*
(ADMAN AR E B H B4 A) granted by the Adman Culture Group and
Worldwide Media Industry Association in 2017.

Ms. Li Na (Z=1), aged 44, is one of our founders, an executive Director.
Ms. Li served as the chairlay of the Board and of the Nomination
Committee from 25 January 2019 to 14 December 2021. Ms. Li is
primarily responsible for overseeing the overall management, strategic
planning and business development of the Group. She was redesignated
as an executive Director on 29 April 2019. Ms. Li has over 19 years
of experience in the advertising industry. Prior to joining the Group in
April 2003, she worked as a deputy director in Jinjuan Advertisement
Technology Co., Ltd* (&85 EERHZAR D B R A7), a company principally
engaged in the advertising and media business, from April 2000 to
November 2003, where she was responsible for marketing matters and
after-sales services. From June 2004 to October 2018, Ms. Li was the
legal representative of Beijing Ruicheng. From June 2004 to February
2016, Ms. Li was the executive director of Beijing Ruicheng. From
February 2010 to February 2016, she was also the general manager
of Beijing Ruicheng. From March 2016 to October 2018, Ms. Li was
the chairlady of the board of directors of Beijing Ruicheng. Ms. Li was
responsible for the overall management of Beijing Ruicheng. Ms. Li
graduated from the Ecole Nationale des Ponts et Chaussées with an
executive master’s degree of business administration (specialising in
aeronautics and aviation management) which was co- organised by
Tsinghua University, in October 2018. Ms. Li was awarded the “Ten Best
and Most Influential Female Advertising Person in China 2009-2010™
(2009-2010F EH B & AFZE N HELMEES A) jointly granted by the
MBA School of Communication University of China* (F BI{&£ A2 MBA
E[57) and the Advertising Magazine Office” ((f& %4 & k) 5 4t) in 2010
and the “China Advertising Golden Vision Awards: New Ten Years Leaders
in China’s Marketing”™ (FEES T @REN T FHRALHEREEAY
A #%) granted by the Market Observation Magazine Office* (7135 225k 5+
1) in 2011.

Ruicheng (China) Media Group Limited ® Annual Report 2021
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Directors and Senior Management
EERSHEEAE

Mr. Leng Xuejun (R E), aged 39, is an executive Director and one
of the joint company secretaries of our Company. Mr. Leng is primarily
responsible for overseeing the company secretarial matters and financial
matters of the Group. He was redesignated as an executive Director on
29 April 2019. Mr. Leng has over 8 years of experience in the advertising
industry and he joined the Group in September 2013. From September
2013 to February 2016, he was the business manager of Beijing
Ruicheng, where he was responsible for business development and
external liaison. From March 2016 to October 2018, he was the director of
Beijing Ruicheng, where he was responsible for the overall management,
business development and implementation of business strategies of the
company. He served as the executive director of Beijing Ruicheng from
November 2018 to January 2022, and was responsible for the overall
management, business development and implementation of business
strategies of the company. From March 2016 to November 2018, he was
the secretary to the board of directors of Beijing Ruicheng, where he was
responsible for company secretarial matters. Mr. Leng graduated from
the Nanjing University in the PRC and obtained a bachelor’s degree in
administrative management by way of distance learning in February 2009.

Mr. Leng also holds the following positions in the members of the Group:

Position held

PB4

Name

=

Beijing Ruicheng Director (Executive director since

Principal roles responsibilities

TERBRBE

Overall management, business development

REBELRE 395 ARRWMTEELRBEARNE Y
—  REEFEATERNNBEERAEENTES
H o BR2019F4A20REATANTES - REERESR
BSFEEEITEMRER - WHE2013F9A MAREE - 7
2013F9AE2016F 27  HAILRIMBMMERLIE - A
B EGIRE LN - R20165F3 A £20185F 108 » %
AFIRHNES  FASZARNEEER £HKEE
MEBRBEEN - 2018F11 AE2022%1 8 » #F A1t R
BHMTESR  BEZAFNEREEE  ¥BRERER
FIEE M - R2016FE3AE2018F 11 8 - RAILLRIEHE
FeWE BERARINEEE - AL EN2000F2F 2%
RABEERAS WA RENEABRESTRERES L

BB -

REENAEENKE A BREEUTRA -

Date of appointment

BEERHY

4 March 2016 (resigned on

November 2018) and implementation of business strategies January 2022)
SIS EE(B2018F 11 AR RNITE BEBER  XBERLEREBRR 201643 H4H (202241 A
%) BHE)
Qingdao Ruicheng Executive director Overall management 7 December 2018
Jiaye
B EE WITES EigeE 201812 A7H
Ruicheng HK Director Overall management 21 February 2019
Es B= Epen 2019%2H21H
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Directors and Senior Management
EERSHEEAE

Mr. Li Xue (£E), aged 57, was appointed as our Independent Non-
executive Director on 22 October 2019, and is responsible for providing
independent advice and judgement to the Board. Mr. Li is also the
chairman of the Audit Committee and a member of the Nomination
Committee.

Mr. Li has over 30 years of financial and accounting experience. From July
1987 to November 1995, Mr. Li worked as a lecturer in Shandong Linyi
Finance School* (LLE & & /T# BE4R). He then worked as a lecturer in
the faculty of finance of Yantai University in the PRC from November 1995
to February 1997. Since February 1997, Mr. Li has been a professor of the
faculty of accounting of the Management College of the Ocean University
of China (now known as Qingdao City University). Since July 2008, he
has been the dean of the faculty of accounting of the Qindao College of
the Qingdao Technological University in the PRC. Mr. Li is currently an
independent non-executive director of Qingdao Holdings International
Limited (a company listed on the Main Board of the Stock Exchange
(stock code: 0499)) which is principally engaged in property businesses,
where he is responsible for providing independent judgement and advice
to the board of directors. Mr. Li graduated from the Shandong Economics
University in the PRC with a bachelor’s degree in economics in July 1987
and he graduated from the Shanghai University of Finance and Economics
in the PRC with a master’s degree in economics in January 1998.

Mr. Li is a certified public accountant of the Chinese Institute of Certified
Public Accountants (| BIzE i & 51 AM 17 &) as well as a certified tax advisor
of the Chinese Certified Tax Agents Association (41 B &%t % 75 A 17 &).
He has been a senior member of the Chinese Institute of Certified Public
Accountants since March 2015. He is currently a council member of the
Accounting Society of China (Bl €52 ) and a council member of the
Chinese Institute of Internal Audit (B N EPEFHHE). He is also currently
a member of the Chinese Audit Society (1 EIZ 12 <€) and a council
member of the audit education division of the Chinese Audit Society.

Mr. Wu Ke (R #%}), aged 34, was appointed as an Independent Non-
executive Director on 1 January 2021. Mr. Wu is also the chairman of the
Remuneration Committee and a member of the Audit Committee and a
member of the Nomination Committee.

Mr. Wu has extensive experience in corporate finance and investment.
From July 2012 to April 2016, Mr. Wu worked as a senior manager at
Zhongtai Securities Co., Ltd. (FZREFHXNDBMR AR, formerly known as
Qilu Securities Co., Ltd. (B & F#HBRA ), a securities company in the
PRC where he was responsible for corporate finance, and mergers and
acquisitions related work. Mr. Wu is currently a deputy head and director
of the corporate finance department and a responsible officer of Zhongtai
International Capital Limited, a corporation licensed under the Securities
and Futures Ordinance (Chapter 571 of the Laws of Hong Kong) (the
“SFO”) and permitted to carry out type 1 (dealing in securities) and type 6
(advising on corporate finance) regulated activities.

Mr. Wu obtained a master’s degree in global economics from the
Shandong University in the PRC in June 2012.

Ruicheng (China) Media Group Limited ® Annual Report 2021
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Directors and Senior Management
EERSHEEAE

Mr. How Sze Ming (&2 8), aged 45, was appointed as our
Independent Non-executive Director on 22 October 2019. Mr. How is a
member of the Audit Committee and Remuneration Committee.

Mr. How has over twenty years of experience in investment banking and
assurance and advisory industries. Mr. How had worked in the corporate
finance department of several renowned investment banks with PRC and
Hong Kong background, including CMB International Capital Corporation
Limited, ICBC International Holdings Limited and CCB International Capital
Limited.

Mr. How has held the following positions in the following companies listed
on the Stock Exchange. He has been: an independent non-executive
director of World-Link Logistics (Asia) Holding Limited (stock code: 6083)
since December 2015; an independent non-executive director of Forgame
Holdings Limited (stock code: 484) from January 2016 to April 2020; an
independent non-executive director of Shanghai Zendai Property Limited
(stock code: 755) from May 2017 to January 2021; an independent non-
executive director of 1957 & Co. (Hospitality) Limited (stock code: 8495)
since November 2017; and an independent non-executive director of
Watts International Maritime Engineering Limited (stock code: 2258) since
October 2018.

Mr. How graduated from The Chinese University of Hong Kong with a
Bachelor of Business Administration Degree (first class honour, majoring
in professional accountancy) in December 1999. Mr. How is a fellow
member of the Association of Chartered Certified Accountants and an
associate member of Hong Kong Institute of Certified Public Accountants.

Senior Management
The senior management of our Group consists of our general manager

and our deputy general manager.

Date of joining

Name Age the Group Position/title
o FEE MAREENBH BB
Mr. Feng Xing (/5 #2)" 44 August 2004 General manager
B ESTAE 445, 200448 A4 pabes i
Ms. Lin Zi (R%&) 46 March 2004 Deputy general

manager
MERL 467% 20044 3A Bl

REEBELE - 455% 0 P2019F10A22 B EZE AYE T IF
HITEE - EERALEAERZESGKERTFHNZESK
FAERBERTREBDBAXERBBA- T8 - &
EECTERNEEANENPERESE R 2 RERITHND
¥RMEE(HPERRBEERSRERAR - TIRERZR
BRAFRNEBEBRSMERARSHERT) ©

ERAEFFATRE R T LA R A TERAL - 5742015
FE12 FBREFRTYR G EBRER AR (RO R
6083) B IEHITEE : 201641 AL E20204F4 A& E
ERERAER AT (RO : 484) BIEMITEE : B
201745 A E2021F1 AIEE LIBERFEHEFR AT
(B RSF « 755) B FEITE SR © B2017F 11 BHEHE(T
1957 & Co. (Hospitality) Limited (XD 1X5% : 8495) &7 Ik
WITESE  ANE2018F 10 ARETELERSETIEE
FRA T (AR5 - 2258) B IFMITES ©

RAEQOF12AEERBEATNARE - EIHER
BB (—REE - EBEEESH) ERERRBIE
ARGHAMAEEFCERAESGTMASES -

SREEE
REENSREEE BT BB IRAAR -

Date of appointment
as a member of the  Principal roles and
senior management responsibilities
BZEABR IEBK
EEEMERY REBE

29 April 2019 Implementation of our business
(Resigned on strategies
30 March 2022)

201948298  EHHMOEBLERE
(A 20224
3A30HBHT)

29 April 2019 Assisting the general manager
to implement our business

strategies

201948298  BBBLEEREMOELRE

Wi (T E) FEEEERLR « T —FFK
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Directors and Senior Management
EERSHEEAE

For the biography of Mr. Feng Xing, please refer to “Directors and Senior
Management — Directors” in this section.

Ms. Lin Zi (M%), aged 46, is the deputy general manager of our
Company. Ms. Lin is primarily responsible for assisting our general
manager to implement our business strategies. She has been appointed
as our deputy general manager since 29 April 2019. Ms. Lin has over
20 years of experience in the advertising industry. Prior to joining the
Group in March 2004, she worked as a manager in Jinjuan Advertisement
Technology Co., Ltd* (& BSEERHZAR (D B BR A 7)), a company principally
engaged in the advertising and media business, from March 1998 to
December 2002, where she was responsible for media placement. She
then worked as a manager in Shanghai Prospect Advertising Co., Ltd (=
ERIRES AR AR, a company principally engaged in the business
of placement of TV advertisements, from December 2002 to February
2004, where she was responsible for media placement and liaison with
media. From March 2004 to January 2021, Ms. Lin was the deputy
general manager of Beijing Ruicheng, where she was responsible for
the management of liaison work with media. Since February 2021,
she has been served as the general manager of Beijing Ruicheng and
is responsible for the overall daily operation and management of the
company. From March 2016 to October 2018, she was the director of
Beijing Ruicheng, where she was responsible for the implementation
of operating strategies of the company. Ms. Lin graduated from the
University of Science and Technology of China with a bachelor’s degree in
information technology in December 1998.

Ms. Lin also has held the following positions in the members of the Group:

Position held

FRERAL

Name

=5

Beijing Ruicheng
SIS

General manager
S

Beijing Ruicheng
IR

Deputy general manager
Bliasgie

Shanghai Kailun
S8R

General manager

BRE i

EHZ B

Ruicheng (China) Media Group Limited ® Annual Report 2021

Principal roles responsibilities

TERBRBE

Daily operation of the company
BEARARESE

Management of liaison work with media
AR TIEE I8

Overall management

ERABREEZEE  F2HELXEERSREEAR -
Ex|—ffi-

MBELZL - 4658 AARIEBKE - MELEBEEHE
BPBEE TR MRS RE - £82019F4 3298 A
REZTABBEE - MZETHEB20FESITENKL
5 o TE2004F3 A MARERE AT + #4199843 A 22002
FI2AHASBEEERERMAERARKEE  ZAAE
DREEERIFEER  MEEEHEBERK - £& @ B#R
2002F 12 AZE2004F 2 A HELBAIEESBR QALK
B ZARETEREEEESRNES  mMEAEEER
TN B B AR o FA2004F3 B E2021F1 8 » Mzt A
bR EIARIE - BB EIRAEHAR T1E - 202142
A MZtAtRHEANALE  2EEE R ABKE
B TIE - A2016F3 A £20185F 108 » H AL FIRHAE
F - BEEHZAFNEERE - MZTMN1998F 12 AR
Fh BRI E S i KRR A BUS 5 B RTS8y -

MELNAEERE AR P HEEL TR

Date of appointment

EZREAH

18 February 2021
2021%2H18H

1 March 2004
20049 3A1H
(resigned on January 2021)

(H20214F1 ABHL)

5 August 2015
201548 HA5H



Directors and Senior Management
EERSHEEAE

Ms. Lin was awarded the “Eighth China Advertising Golden Vision Awards:
Leader in China’s Marketing” (E/\[EFBEE T REBLIHEZEEE
A#) in 2016 jointly by the Advertiser Magazine (&4 £ ##54t) and the
Committee of the China Advertising Summit (B E4 T IESHE ).

Note:

(1) Mr. Feng has resigned as the general manager of the Company on 30 March 2022.
Joint Company Secretaries
Mr. Leng Xuejun

For the biography of Mr. Leng Xuejun, please refer to “Directors and
Senior Management- Directors” in this section.

Mr. Zhang Mengchi, was appointed as a Joint Company Secretary
of the Company on 14 December 2021. Mr. Zhang currently serves as
an assistant manager of SWCS Corporate Services Group (Hong Kong)
Limited.

Mr. Zhang holds a Master degree in Professional Accounting and
Corporate Governance from the City University of Hong Kong, and is an
associate member of The Hong Kong Chartered Governance Institute
(formerly known as The Hong Kong Institute of Chartered Secretaries) and
The Chartered Governance Institute (formerly known as The Institute of
Chartered Secretaries and Administrators).

MR LER2016F RS TR PRSI ESRE S
BERBEEN\ETRHES T EREHEFEEAY] -

HiaE -
(1) JBHAER202293 /730 HEHFR L AIABAEHE o

BENRME
REESRE

BALEEREZREFS  F2HAHEERERER
AB-#BE]-

REWAEN2021F12 14 B ESEARQ T E AT
Z - RAEERFTETCERBER (BB BRQRIMENIEL
I8 o

RAERKERBRMTABRZ XS HAOEERALE
I - WHREBATAEAE BITREEBFITWELS) I
ARFDREAE (AIMARIWNE RMITRABRS®) &L -
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Corporate Governance Report
EERRE

CORPORATE GOVERNANCE PRACTICES

The Company is committed to maintaining a high standard of corporate
governance practices. The Company has applied and complied with all
the code provisions set out in the CG Code during the Reporting Period.

DIRECTORS’ SECURITIES TRANSACTIONS

The Company has adopted the Model Code as its own code of conduct
regarding Directors’ securities transactions. Having been made specific
enquiry, the Directors confirmed that they have complied with the required
standard set out in the Model Code during the Reporting Period.

BOARD OF DIRECTORS

1. Composition of the Board
The Board currently comprises a combination of three executive
Directors and three independent non-executive Directors. During
the Reporting Period and up to the date of this report, the Board
consisted of the following members:

EXECUTIVE DIRECTORS: INDEPENDENT NON-
EXECUTIVE DIRECTORS:

Ms. Wang Xin (Chairlady of the Mr. Li Xue
Board)

Mr. Feng Xing (Vice Chairman Mr. How Sze Ming
of the Board)”

Ms. Li Na

Mr. Leng Xuejun (Vice Chairman of Mr. Wu Ke
the Board)

The Board is collectively responsible for the oversight of the
management of the business and affairs of the Group with the
objective of enhancing its corporate value.

The Directors possess the skills, experience and expertise either in
the same industry or relevant to the management of the business
of the Group. The biographical details of the Directors and the
relationship between members of the Board are set out in the
“Directors and Senior Management” section on pages 20 to 27 of
this annual report. There are no relationships (including financial,
business, family or other material or relevant relationships) among
members of the Board.

Notes:

(1) Mr. Feng Xing resigned as an executive Director and the vice Chairman of
the Board of the Company on 30 March 2022.

Ruicheng (China) Media Group Limited ® Annual Report 2021
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Corporate Governance Report
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Chairlady and General Manager

The positions of the Chairlady of the Board and General Manager
(who discharged the same duties as the chief executive officer)
are held by separate individuals to ensure that a segregation of
duties and a balance of power and authority are achieved. The
Chairlady is responsible for overseeing the overall management,
strategic planning and business development of the Group. The
General Manager is responsible for formulating detailed plans for
implementation of the business strategies of the Group set by the
Board and mainly focuses on the day-to-day management and
operation of the Group’s business. During the Reporting Period, Ms.
Li Na served as the Chairlady of the Board from 25 January 2019
to 14 December 2021, Ms. Wang Xin has served as the Chairlady
of the Board from 14 December 2021 to the date of this report and
Mr. Feng Xing has served as the general manager of the Company.

Non-executive Directors

The non-executive Directors, all of whom are independent, play
an important role in the Board. They possess extensive academic,
professional and industry expertise and management skill and
experience and have provided their professional advice to the
Board through regular attendance and active participation. Three
independent non-executive Directors have represented more than
one-third of the Board, they provide a certain degree of check and
balance and exercise independent judgement for safeguarding the
interests of the Shareholders and the Group as a whole.

The non-executive Directors has entered into a letter of appointment
with the Company for a fixed term of three years commencing from
the respective effective date of appointment and are subject to
retirement by rotation at the Company’s annual general meetings
at least once every three years in accordance with the regulations
of the Articles of Association. The Company has received an annual
written confirmation from each Independent Non-executive Director
in respect of his independence to the Company pursuant to the
requirements of the Listing Rules. The Company has assessed
the independence of all independent non-executive Directors and
confirmed that each of them continued to satisfy the independence
criteria under Rule 3.13 of the Listing Rules and remained
independent throughout the Reporting Period.

The Company also has at all times complied with the requirements
under Rules 3.10(1), 3.10(2) and 3.10A of the Listing Rules relating
to the appointment of at least three independent non-executive
Directors and the appointment of an independent non-executive
Director with appropriate professional qualifications or accounting
or related financial management expertise. The independent non-
executive Directors represented at least one-third of the Board and
there will be a sufficiently robust and independent voice within the
Board to counter-balance any situation involving conflict of interest
and safeguard the interests of the independent Shareholders.
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